
6 Ways To Quickly Improve Your
Digital Marketing Strategy

BY  BL I N DDR O P









Marketing a website and, to a larger extent, a brand in 2021 is no small feat. To do so 
successfully requires a comprehensive digital marketing strategy. This includes the right 
marketing tools and the right team to meet your business objectives and online marketing 
goals.

If you want to fail online, don’t make a plan.

As the old adage goes, “Failure to plan is planning to fail.” Business owners, professionals and 
organizations who wish to succeed online need a digital marketing strategy in place as 
technology and competition continue to increase.
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Hiring a digital marketing agency to help you with lead generation, SEO services and a 
data driven content strategy is the best and most effcient way to reach your target 
audience and out perform your competition.

However, if you are a startup, a small business owner, or even if you have an in-house 
marketing team, you may prefer to look at a “hands on” DYI approach. This is a 
worthwhile venture if you have the time, energy and technical inclination to learn the 
skills and platforms needed.

To that end, we will discuss six factors affecting your current web presence and online 
brand experience. This includes your website, blog posts, social media marketing, brand 
awareness, content marketing, videos, email list, reputation management and any 
ongoing marketing and advertising campaigns.

This is by no means an exhaustive or detailed list. These six online marketing areas, when 
properly addressed, can improve your bottom line. You accomplish this by increasing your 
brand’s visibility, targeted tra�c and customer service levels to turn a prospect into a loyal 
customer or client.

1. Review Your Competitors
Ironically, your online competition can be one of the most insightful marketing tools available. 
You can simply review what your online rivals are doing to outperform your current marketing 
e�orts. This allows you to quickly pivot your own activities to match and surpass them.

The most basic way to do this is to take time to search your industry niche in Google and other 
search engines to �nd common strengths, and weaknesses, between those who are outranking 
you in search results.

This may be a better web experience, like a responsive web design, or speci�c functionalities 
like forms, downloadable white papers and web tools that capture your customer’s attention. 
These features provide them with a deeper level of interaction by using inbound marketing 
techniques.

You can also review what your competition is doing on social media. Usually a brand focuses 
on one or two social channels that they �nd �ts their niche the best. This is often because 
whoever is managing the social media presence for the brand is most comfortable on a 
speci�c platform and/or that they know their customer base is there.

To speed up the manual research process, you could use a powerful online marketing tool, like 
SEMRush, that does a lot of the heavy lifting. It allows you to do quick competition analysis that 
includes many deeper details as well.
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2. Perform a Website Audit

An automated website audit tool can provide invaluable information about your website’s overall 
health. It will provide detailed results across a wide variety of factors a ecting your website’s 
rankings and visibility online.

Many audit tools are able to scan your competitor websites at the same time, so you’re able to 
gather some comparative data about your website in relation to your competition.

The best web audit tool we’ve encountered is SEMRush.com. It has many tools available for your 
marketing e orts, especially for research, auditing, SEO factors, Social Media Marketing, Content 
Marketing and PPC research that goes far beyond Google Ads data.

Search Engine Optimization is largely a relative game. In essence, you just need to know where 
your competition’s strengths and weaknesses are and then you outperform them for each factor. 
In some cases, you can see very quick improvements and others can take weeks to months to 
achieve. Keep in mind that SEO is a long term digital marketing strategy.

A website audit can help determine key issues with your On-Page SEO and also some Off-Page 
factors, including your back link profiles.

Is SEO important? Absolutely – SEO drives 1000%+ more traffic than organic social media. (Source: 
HubSpot Marketing Statistics)

At BlindDrop.com, our team uses three separate audit approaches, including two automated 
audit tools and a manual review by our SEO experts. This manual review can unearth concerns 
that automated tools cannot detect.

https://www.semrush.com?ref=16126376&utm_campaign=berush&utm_source=berush&utm_medium=promo&utm_term=177


experts. This manual review can unearth concerns that automated tools cannot detect.

This combination of audit tools and manual review provides some of the richest feedback on your digital 

marketing strategy. It shows you where your website currently is and what you need to do to 

immediately improve its standings. Visit our website to get your free website audit today.

3. Add New Marketing Channels
You have, at this point, reviewed your competitors and done a website audit to learn what needs to be 

�xed on-page. Next, you can look beyond your website to those top level marketing pro�les and 

channels for your brand.

This can include video hosting sites like YouTube and Vimeo, social media channels like Facebook, 

Instagram, Twitter, Pinterest, WhatsApp, TikTok and LinkedIn. Building a branded pro�le and remaining 

active on these channels will help you reach your targeted audience and build social signals, which in 

turn help your search rankings.
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Each of these social media channels requires a di�erent marketing approach. So, ensure that 

your brand’s messaging remains consistent, but that your content is tailored to that speci�c 

audience on each platform.

You can also look for key industry websites that allow you to create an account and add a 

pro�le. These often have a review feature included, such as sites like Yelp, TrustedPros, 

HomeAdvisor, Manta and Cylex. A good point of reference is to �nd those industry review sites 

that your competitors are already listed on. Then your job is to claim your own listing and 

make it better than your competition’s.

Above all of these channels is your Google My Business profile. It is your main way to 

communicate key information about your company or organization to Google’s apps, including 

Google Maps and Google Search.

4. Add Marketing Automation
Your marketing campaign and team members will bene�t from using time-saving marketing 

automation tools. These may tie directly into your website’s functionality, or be a stand alone 

program or SAAS (Software As A Service).

Examples of these include chatbots for your website and social media channels, like Tidio, 

HubSpot, and LivePerson. For email list management services like Aweber, ConstantContact 

and MailerLite.

And �nally, social media posting tools such as HootSuite, Bu�er and Loomly can help to 
research, post and track your social media activities.

It is no surprise that 94% of marketers use social media for content distribution. 
(Source: HubSpot Marketing Statistics)

As with all aspects of your brand, be consistent. Leverage these tools to maximize your strategic 

planning to save time and energy. Use their scheduling features to create a continual �ow of 

newly posted content each week.

One caveat is that we recommend only taking on those tools and activities that you can commit 

to with a consistent schedule and dedication. This rolls into our next topic of discussion, 

customer service and Reputation Management.



5. Improve Your Online Customer Service

One of the quickest and surest ways to increase your digital marketing strategy is to improve your 

levels of customer service online. This is one area that at least some of your competition are already 

lacking in.

You can improve your customer service by:

• Improving your website’s User Experience by improving navigation, custom tools and        content 
�ow.

• Being consistent in your messaging, responses and activity across all channels.

• Being responsive to any and all feedback through your website, social media channelso               and 
industry-related pro�les.

• Be particularly responsive of your third-party reviews on Google, Yelp, Yellow Pages,            Facebook, 
etc. These reviews can make or break your brand’s image and reputation                    online.

• For more information about how you can improve your review and reputation management 
and get more 4 and 5 star reviews, visit BlindDrop.com.
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6. Hire a Digital Marketing Consultant

If you are too busy for these �rst �ve ways to improve your digital marketing strategy, then we 

recommend you hire a Digital Marketing Consultant. If you want to save the most time, energy 

and focus, then choosing a marketing consultant is clearly the quickest way to improve your 

digital marketing strategy.

By consulting with any true expert in any industry, you will gain an informed perspective and 

valuable information of which you would otherwise not have knowledge.

You will save time and energy by hiring a Web marketing specialist. This professional should 

also be an SEO specialist who has a general, yet strong, grasp of relevant web design services.



A digital marketing consultant is a powerful asset to have on-hand at speci�c points in your web 
marketing cycles, such as:

• Brand creation or revitalization (including logo design)

• New web design planning & strategy

• Website revitalization

• Website additions

• Improving website UX (User Experience)

• Educating admin sta� to manage and promote their web presence

• Exploring new channels for expanding your customer base

• Reputation Management, such as third party review channel set up and managementImproving

website rankings quickly and e�ciently

• Leveraging their network of web experts to complete speci�c tasks

A digital marketing consultant can be a specialist in a very narrow �eld of web marketing. Or, they can 

be considered a “full stack” consultant,who has a more generalized and inclusive understanding of 

digital marketing.

For this article/video, we will focus on a general web consultant who can be expected to have 

experience in:

• Branding
• Fundamentals
• SEO &SEM Research & Implementation
• Web Marketing
• Web Development
• Site Structure
• Navigation
• Web Hosting
• Auditing
• Analytics
• Email marketing fundamentals
• Reputation Management   
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In addition, they can help de�ne a budget and prioritize tasks and development phases and 

cycles. Their guidance can help achieve improvements most cost e�ectively and e�ciently.

What is a Digital Marketing Consultation?
Website Auditing, SEO Research & Market Evaluation

A digital marketing consultation entails a thorough review and analysis of a unique web 

presence. This marketing analysis includes aspects like site audits, SEO factors, Google apps 

review, industry websites and competitor research.

The results of the consultation include a report, a recommended strategy and follow up 

meeting. These outline and con�rm the next steps for the brand to move toward their web 

marketing goals.

A digital marketing consultation o�ers an opportunity for you to see a deeper and wider 

picture of your web presence in a holistic manner. Any details they share will re�ect, in some 

way, their connection to the larger goals of the brand.
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PREVIOUS - The Bene�ts of Custom Web Design with WordPress in 2021

Ready to Get Started?
We can help build and promote the web solution your company deserves

Request a Free Quote
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A Web audit is useful for new and existing websites. Yes, even for new websites, before they are 

built. A website audit of your established competitors helps guide your new site to excel within 

the �rst year of launch.

A full web audit looks beyond the website to the brand’s reputation and position online. This 

includes a number of channels, including customer review sites and social media.

The best digital marketing consultant looks at how the web presence re�ects the brand’s 

messaging, visual identity and customer service overall. A professional marketing consultant 

will also share a step-by-step process to improve the weak areas and may include a SWOT 

Analysis.

The right consultant won’t be afraid to ask a lot of questions. But more importantly, the best 

consultant will be a great listener. Someone who does not try to sell you something but listens 

to your needs. This guarantees their e�orts will deliver the strategy needed to achieve your 

marketing goals.

If you would like to save time, energy and money, you can receive a no-obligation, free web 

audit from BlindDrop.com, a local Cochrane and Calgary Web design company. Our audit 

process is based on three auditing methods to ensure you receive the best overview and details 

to help your digital marketing strategy improve as quickly as possible.
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